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[bookmark: _GoBack]How Apple Enhance Brand Visibility in Marketplace
Apple is an American multinational technology company with its headquarters in Cupertino and California. As a company, Apple designs develops as well as sells electronics, online services, and also software. However, Apple company has been outstanding among the Big five companies found in the United States of America. In this assignment, I am addressing how Apple company makes its brand visible in the marketplace, the appeals being expressed by Apple as a company as well as the internal process that is involved in the company (Green, 2015). 
· Sustained Brand Relevance
To start with the ways in which Apple makes its brand visible in the marketplace is through the use of sustained brand relevance. This method has been empowering the visibility of the brands of the company because it grants the company a competitive advantage over the industry competitors and also the market. In this way, Apple company has emerged to be having a reputation that aids in the development of products that are of high quality, innovative, good design and also products that are functioning well such that they can give customers an agreeable experience (Shaikh et al, 2018).
· Enhancing Consumers Perceptive
Moreover, Apple company has increased brand visibility in the marketplace by enhancing consumers' perspectives towards their products. As we all know; people always form a perception or even an opinion concerning a brand without having an idea of the contents of the product. Apple company has taken advantage of this and it has used it as a powerful marketing tool. Through this, the company has achieved a substantial market share. Nevertheless, it has achieved a good and conducive strategy of pricing its products. 
· Symbol
Every company is entitled to a symbol or a log that should be helping to increase the visibility of the product in the marketplace. In relation to our study, Apple company has increased the visibility of its product in the marketplace (technology industry) through the use of a loftier status symbol. This has been playing a significant role in the company because it has been making the products to be past the reach of the competitors. The company has also maintained a success that is continuous over its competitors from the customer's willingness. This is because the loftier status symbol has been making its products visible in the marketplace as quality products, therefore, making customers willing to pay enormously for products as well as the services. The symbol is also significant because it has made Apple company get a distinguishing advantage as compared to other competitors in the technology industry (Hsu et al, 2016).
· Brand Integration
The technology industry has been characterized by a lot of advancements in recent years. This has contributed to increased competition in the industry. For a company to prosper well, it is recommendable to make its product visible in the market. In connection to our case, Apple company has increased the visibility of its product by integrating its brand with methods that are likely to work to add up more value to the products of the company. This has been making the image of their products go beyond the brands of the other companies, reflecting the fundamental values of the company, strategies, overall identity as well as strategies (Bellezza and Keinan, 2014).
· Commands
Additionally, apple company has increased the visibility of its products in the market by enhancing command presence in modern consumers' minds. This has made the company to be recognized in the market as the leading company in the technology industry. The customer always prefers to buy Apple products as well as services when it comes to making purchases. This has been making the company enjoy the loyalty of the customers who always perceive the products and services quality that is offered by the products thus increasing the visibility of the brand of the products which ends up making the customers opt to buy from the company other than purchasing from other technology industry companies. 
· Appealing Image
The appealing image is another way used by the Apple company to make its brand visible in the marketplace. Apple brands have been presented in an image that attracts customers from far. This has been making it be chosen over other electronic devices, services and software are because it enhances the heart desires of the consumers even from the look. This is important because it has been making the company enjoy high-profit margins from the sales it makes from the products (Ruan, 2016).
· Price Strategy
Pricing strategy is among the key factors that a company, as well as individuals, should always consider before engaging in any business. This is because the pricing strategy plays a significant role in determining how the products being provided in the market will be purchased compared to those from other competitors. Apple company has taken the initiative of pricing strategy has used it positively to enhance the visibility of its brand in the marketplace.  As a multinational company, it has used a confidently premium payment because the total sales from followers who are loyal can pull the needed sales. This has made Apple company to outstand as a multinational company that is promoting the highest revenue in the technology industry despite being the most important brand as well as raking brand (Sammut‐Bonnici and Channon, 2015).
· Product Differentiation
Product differentiation is the process in which a product or a service is distinguished from the other to make it look more attractive to a particular market that is targeted. In the technology industry, Apple company has used product differentiation to enhance the visibility of its brand in the marketplace. It has developed a technique that develops unique products that cannot be emulated by other companies easily because its product has proven to be of unique identification. This has played an important role in the enhancement of visibility it has separated Apple company as a producer from other producers in the marketplace. 
· Differentiation Strategy
Nevertheless, there is the differentiation strategy that has been adopted by the Apple company. However, this has been used as a device and a tool to enhance the visibility of the brand of the company in the marketplace. In this strategy, Apple company has proved to be using specific market segments. This has been enabling its product to stand out in the market despite the production of many products that serves the same purpose thus improving brands' visibility which also results in increased sales to the company (Semuel et al, 2017).
· Uniqueness
Uniqueness is defined as a condition or even a state of someone or something that is unlike anything else in terms of comparison. In connection to our study, uniqueness has been connected with the visibility enhancement of a brand in the marketplace by the Apple company. The brand of the products produced by Apple company has proved to be remaining unique in terms of how the products have been designed. Apple company has offered several idiosyncratic features in a solitary package. Moreover, uniqueness is also evidenced in things such as pricing strategy, whereby the company is adopting a strategy that is offering its consumers a sense of high quality and individuality within the society. 
· Diversification Strategy
In summation with the ways used by Apple company to increase the visibility of its product in the marketplace, I am going to address the issue of diversification strategy. As a member of the technology industry, Apple company has used a diversification strategy to increase visibility by outdoing its competitors as well as generating more revenue in the industry. In the process, the company has mixed several investments and products within a set.  It has helped by eliminating unsystematic risks and by achieving success which is attained from the neutralization of performance that is negative. As a company, it has strived to provide its customers with a wide range of services that are under a sole portfolio. This is done to enhance the loyalty of the customers thus increasing the visibility of the brand of the products. 
Appeals Expressed by Apple Company
An appeal is a process of reviewing a case by a higher authority. As a company in the technology industry, Apple company has expressed several appeals. However, these appeals have been done concerning the performance of the company and are done with the aim of increasing the sales as well as the profit margin of the company.
To start on the appeals, Apple company is expressing an appeal on the $13bn tax. It is an appeal that is begun by the government and the Apple company against the EU's decision. The appeal was expressed to make an EU's decision to fine the technology giant $13.1bn in taxation. According to the appeal, the EU declared that Apple company was owing to the Irish the billion that are stated in the taxes that were not paid in 2016. The Apple company as well as the government has been engaging in plotting to reverse the decision since 2016. In relation to the General Court of the EU that was annulled the ruling of the court saying that the commission has not succeeded in the showing of the requisite lawful standards that was an advantage. On the side of Apple, the commission had not proved and in its substitute line of reasoning, the tax rulings of the contest were the outcomes of discretion that were exercised by the tax authorities of Irish (Cutter, 2017). 
Another appeal is expressed between Apple company and App Store. In this case, Apple company announces that its new App Store appeals process, which was first exposed at WWDC in June. This meant that developers have the option to challenge Apple over whether the app is violating one of the provided guidelines. Moreover, Apple company says that developers can suggest changes that can be made to the App Store guidelines. This can be done via submission on the online developer portal. According to the ruling, for the apps that are on the App Store, there will be no delay of bug fixes over violation of guidelines in the following submission. Additionally, on the appealing decisions on whether an app disrupts guidelines, one can propose changes to the guidelines. 
Internal Process
Apple company is characterized by a teamwork culture that is for creative innovation. The cultural feature of the company has been focusing on how to maintain a high innovation level. In this company, innovation involves creativity as well as a mindset that ends up challenging standards and conventions. This culture has a nonstop demand of the customers of Apple and the employees of Apple company. The teamwork culture of Apple company is significant because it teams up to figure out the preferable and recommendable method of filling the demands. 
Collaboration is also found in the internal process of Apple Company. Apple has emerged as a leading company in delivering great products to customers. Collaboration is evidenced in the development of the Laser writer printer. There is a collaboration between Apple company and Canon Company which was having extra technological experience when it comes to the development of laser printers. The collaboration was to ensure that there is a requirement for less time during the development of a high-resolution printer. However, Apple company was advantaged because it realized that the profit margin was increasing quickly and also it helped in maintaining customers (Scull and Hsu, 2019).
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